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WEBOMETRICS RANKING OF UNIVERSITIES AS A FACTOR OF GAINING
COMPETITIVE ADVANTAGE IN THE MARKET FOR EDUCATIONAL SERVICES

Abstract. Being a “window on the world”, the official website of an educational institution is
among the most important means of promoting its activities, thus increasing its competitive
advantage in the market for educational services. Providing a framework for efficient marketing,
the functioning of the official website of a higher educational establishment represents a format of
public relations, the outcomes of which depend heavily upon numerous factors. Presenting
unbiased assessment of a university’s image formalised in terms of officially approved procedures
is crucial for winning a respective market share. The Webometrics Ranking of World Universities
(also known as Ranking Web of Universities) represents validated data that must not be
overlooked by both website administrators and those interested in evaluating a university’s image.
Though taken with a great deal of scepticism by some universities, webometrics ranking
nevertheless can make the difference when it goes about sprucing up a university’s image and
successful appealing to its target audience.

The research work considers the issue of representing global rankings of educational institutions
on their official websites as an element of marketing policies devised with the view of gaining a
competitive advantage in the global educational space. It is highlighted that university ranks are
based on applying diverse criteria and indicators as well as measuring respective values. Criticised
are dishonest practices of providing false information aimed at increasing ranks of some
educational establishments. The measuring indicators (availability, visibility, transparency (or
openness), and excellence (or scientific character)) are analysed based on cybermetric data of
research findings obtained by bibliometric methods.

The authors elaborated a set of recommendations as for increasing the efficiency of university
website functioning. The key point is to comprehensively select, verify, present and expand
contents of a website. It is highlighted that information on the official website of a higher
educational establishment should reflect the whole range of educational, scientific research and
administrative activities carried out by the academic staff and students. Blended together, they
represent the business reputation of the university, which includes its reputation, prestige,
partnering relationships, business contacts etc.

The authors share their experience in implementing the above measures at Vinnytsia Mykhailo
Kotsiubynskyi State Pedagogical University.

Keywords: educational establishment; university image; webometrics ranking; website;
competitive advantage; marketing campaign; target audience.
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1. INTRODUCTION

Stating the problem. Accessing a respective target market is essentially a matter of
using marketing techniques. In order to promote its services and reach the desired target
audience a higher educational establishment has to develop an appropriate marketing mix, i.e.
a combination of specifically devised factors aimed at influencing prospective enrolees’
career choice and their willingness to consume educational services provided by the
university.

According to researchers, the complex of marketing techniques to be used in the field of
higher education includes: 1) advertising, i.e. any form of non-personal representation and
promotion of ideas, goods and services, paid for by the precisely defined customer — an
educational institution; 2) “public relations”, the essence of which is the purposeful formation
of a positive public opinion about a university, its main subjects (majors), the quality of
educational services granted, the composition of the academic staff, etc.; 3) personal sales — a
verbal presentation of educational services in the course of communication with one or more
potential buyers for the purpose of resale; 4) sales promotion — short-term measures to
encourage the purchase of higher educational services O. Saienko [1]; D. Shevchenko [2];
O. Zhegus [3].

Market research shows that a university image plays a decisive role in gaining a share of
the highly competitive market for educational services. Thus, positive image making is at the
core of devising marketing campaigns in the field of education. One crucial thing that can add
to a university positive image is gaining a higher rank in terms of widely accepted and
formally approved ranges of higher educational establishments. The Webometrics Ranking of
World Universities is a reliable source of revealing objective information on a higher
educational establishment’s performance and achievements.

According to current arrangements, universities do not actually spend their own funds
on ranking. Respective data are consistently distributed and provided for free to the target
audiences (enrolees, students, their parents, teachers etc.) via conventional and Internet
resources. Official websites of higher educational establishments are among the most efficient
channels for providing all interested parties with the information on their competitive
advantage revealed in terms of officially established ranks.

The analysis of recent researches and publications. The theoretical and practical
aspects of using marketing techniques in the field of higher education are researched and
covered in the works of many domestic and foreign scientists, namely: D. Shevchenko [2];
0. Zhegus [3]; C. Gritsenko [4]; O. Kalinichenko [5]; M. Oklander and R. Shemchuk [6]; A.
Popovic [7], among others. S. Karplyuk [8]; V. Osadchyi and I. Serdiuk [9]; A. Tiutiunnyk
and B. Grinchenko [10] studied the peculiarities of communication policy of institutions of
higher education. However, in most works the traditional set of marketing communications is
considered in the context of its four components (advertising, public relations, personal sales
and sales promotion), while very little attention is paid to the analysis, development and
implementation of ways to increase the webometric ranking of universities.

The results of the polls conducted during the open days at Vinnytsia Mykhailo
Kotsiubynskyi State Pedagogical University (VSPU) showed that the most promising tool of
informing prospective enrolees is the Internet: 77% of the respondents indicated that the most
trusted source of information for them was the official website of the university.

The purpose of the article is to conduct the analysis of using webometric rankings of
higher educational establishments as a marketing tool, exemplified by Vinnytsia Mykhailo
Kotsiubynskyi State Pedagogical University.
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2. THEORETICAL BASIS OF THE STUDY

At present, considerable attention is paid to presenting the efficiency of activities
conducted by higher educational establishments in terms of diverse rankings. The most
widespread rankings include: “The Academic Ranking of World Universities, ARWU”
(Shanghai Ranking of the Best Universities of the World) [11]; “The Times” ranking (The
Times Higher Education World University Rankings) [12]; QS World University Rankings
(Quacquarelli Symonds) [13]. The Webometrics Ranking of World Universities [14]
(hereinafter referred to as Webometrics) provided by the Cybermetrics Research Group [15]
is considered to be one of the most prestigious in the world.

To measure the contents, scope and results of scientific activities represented on the
Internet, the Cybermetrics Laboratory has developed a set of indicators, the collective
application of which makes it possible to conduct evaluation procedures by employing
bibliometric methods on the basis of cybermetric data, namely:

— web indicators of the world research process;

— analysis of scientific communication through electronic journals and repositories;

— taking into account the indicators of Information Theory Society Resources;

— indicators and visualisation of social networks on the Internet;

— documentary analysis of web resources;

— representation of researchers’ areas of expertise on the Internet;

— positioning in search engines of web domains based on applied cybermetric methods;

— analysis of the sites of scientific publications by means of web search [15].

Webometrics establishes ranks of university websites with regard to respective
information components in terms of search engines pages of a given site, the number of
external links to it, the citation of the resource, as well as the number of files uploaded to the
site in various formats, particularly .pdf, .doc, .dox, .ppt, .pptx, etc.

In the course of the given research work we conducted a survey of available sources of
information as to the ranks of universities worldwide. Initially, in the year 2004 websites
rankings of 19,000 universities were analysed in terms of scientific activity; in January 2014 —
22,000; in February 2015 — 25,000 universities were analysed for the first time; in July 2015 —
23,729; in July 2016 — more than 24,000; in July 2017 — more than 26,000; in July 2018 —
more than 27,000, in January 2019 — more than 28,000 universities.

The results of activities of 12,000 universities as centres of thought in the web space are
presented in the final ranking (Fig. 1).

The dynamics of university ranking by years
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Fig. 1. The dynamics of university ranking at Webometrics
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Dr. Isidro F. Aguillo (editor-in-chief and one of the Webometrics developers) claims
that webometric ranking results need to be correctly interpreted, pointing out that: the ranking
does not evaluate websites of universities by popularity or the ease of use; all the aspects of
the university activities are assessed indirectly by means of webometric indicators — scientific,
educational, cultural, social, sports, etc. [15].

It is highlighted that the goal of Webometrics ranking is to stimulate web presence of
educational institutions and students.

One should take into account that it is not the websites of universities that are rated, but
the scope and contents of scientific publications of the academic staff, the information on
which is presented on the websites of universities. Therefore, if the web activity of an
institution is lower than its academic performance, the rating organisers recommend
reviewing its policies and focusing on the increase of the quantity and quality of electronic
publications.

One of the key prerequisites of efficient functioning of any market, including the highly
competitive market for educational services, is making sure that the rule of “Fair play” is
observed by market participants. Unfortunately, some higher educational establishments tend
to resort to measures aimed at increasing their competitive advantage by posting inadequate
information about their activities.

Within the scope of this research work we established that since the year 2015 rating
techniques have undergone some changes. In order to combat dishonest practices aimed at
raising the position in the rating, additional filters were added to the algorithm for calculating
the citation rates of web resources by the ranking developers.

The dishonest practices of the rating scam include:

1. The use of a third-party content, artificial external links to enhance the position of the
university.

The rate of a university in the Webometrics ranking is related not only to the quantity
but also to the quality of the content posted. This content must be created by academics and
other university staff or by third-party authors according to special agreements. It is dishonest
to use a third-party content to improve the position of the university.

2. Duplicated, so-called “chopped” or blank files.

Such practices result in artificial increase in the number of files on the website,
especially in repositories, duplication of documents without substantial content, presenting the
same material in different file formats or the division of a document into a large number of
individual files. The availability of such documents on the website of the university may
indicate the attempt at manipulation.

3. Artificial increase in the number of external “links” on the university website.

In order to increase this indicator some universities create external student forums
specifically designed to generate a large number of links to university pages, often using
dubious software. Some educational institutions may artificially increase the number of
external “links” through the purchase of the links on the link farm.

Webometrics evaluation criteria are adjusted every six months. The current criteria,
which have been effective since October 2018, are presented in Table 1 [14].

Table 1
Webometrics Evaluation Criteria
INDICATORS DESCRIPTION SOURCE WEIGHT
Size (number of webpages) of the main webdomain of
PRESENCE the institution. It includes all the subdomains sharing Google 59

the same (central or main) webdomain and all the file
types including rich files like pdf documents.
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The number of external networks (subnets) originating

VISIBILITY backhn.ks tlo the institution’s webpages. After Ahref§ 50%
normalisation, the average value between the two Majestic
sources is selected.
TRANSPARENCY The number of 01tat10ns.fr0m top authors according to Google
the source. (For further information see Transparent Scholar 10 %
(or OPENNESS) . o
Ranking) Citations
EXCELLENCE 3 s fo the five you period (012 | Scimago | 35 %
(or SCHOLAR) plines. yearp & 0

2016).

3. THE RESULTS OF THE STUDY

In order to evaluate the importance of university websites as a means of increasing their
competitive advantage, we will analyse the ranking of VSPU according to the Webometrics
evaluation criteria.

PRESENCE suggeststhe number of pages of the university website indexed by the
Google Scholar search engine.

The Google Search Console is used by Google to index the university site. It is a free
service, which is very important for universities with a limited budget. The service provides
interested parties with the information on the way a site is presented in Google Search.
Registration allows finding out how Google perceives the site and, accordingly, gives the
opportunity to take measures to improve the position of the site in search results. Site
administrators can analyse information from the system and, if necessary, optimise individual
pages or the site as a whole. Figures 2 and 3 illustrate the results of Google Analytics in
VSPU.

Traffic Channel Source / Madium Referrals

5k
4K
3K
2K
1K
o
01 01 o1
Aug Sep Oct
® Jrganic Search e Direct ® Refzrral o Social Other
Last 90 days = ACQUISITION REPORT >
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Fig. 2. An example of a Google Analytics report on the university site (traffic channel)

Users Sessions Bounce Rate Session Duration
31K 32K 6.54% Om 28s
173.3% 166.5% 8% 164%

o1 0
Sep oct

Aug9, 2018 -0ct 29,2018 = AUDIENCE OVERVIEW >

Fig. 3. An example of a Google Analytics report (session)

VISIBILITY, the most “significant” criterion (50% of the rating), is, in fact, the
visibility of the website in the web space which means the number of unique Backlinks
(external links) for a resource and Referring domains (number of domains) that link to the
site.

The MajesticSEO analysis methodology does not specify which search engines are
involved in ranking. If the number of domains (Referring domains) is difficult to check it is
possible to determine the number of external links (Backlinks) by using queries from Google.
Figure 4 illustrates the request form shown on VSPU site [16] (the number of external links is
about 652 000).
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BiHHMUbKWIA fepXaBHWIA-Rezarorivytmui yHiBepowTeT.

You've visited this page many times. Last visit: 6/19/18

%Ie vinnitsa state pedagogical university \!, !

All Images Maps News Videos More Settings Tc

About 43,600 results (0.74 seconds)

Vinnitsa State Pedagogical University | Ranking & Review
hitps://iwww.4icu.org » Europe » Ukraine » Vinnitsa State Pedagogical University o~
Established in 1912, Vinnitsa State Pedagogical University is a non-profit public higher education
institution located in the small city of Vinnytsia (population ...

Fig. 4. The number of Backlinks through Google

In our opinion, it is not only reference to the resource and domains that must be taken
into consideration but also the quality of these domains in terms of their significance in
scientific and educational space. This means that the links from domains of high-ranking
research sites to university materials matter much more than links from the news portal.

TRANSPARENCY (or OPENNESS) suggests the number of Google Indexed Attached
Files of .pdf, .ps, .doc, .docx, .ppt, .pptx. formats. Verification is conducted by using queries
from Google. The form of such a request is in VSPU URL: www.vspu.edu.ua — filetype: pdf OR
filetype: doc OR filetype: ppt. The analysis of respective criteria proves that, first of all, public
access to the university research activities is important for the Webometrics rating.

Today the library staff and the staff of the information and computing centre of our
university are actively collaborating in terms of filling and promoting a repository of scientific
works. The statistics on the dynamics of changes in the number of bibliographic references, the
h-index and the i10-index of the VSPU for 2018-2019 are presented in Table 2.

Table 2
Google Scholar Statistics
Date Bibliographic references h-index il10-index
January 30, 2018 9704 35 245
February 07, 2018 9833 35 249
March 03, 2018 10686 36 252
April 31, 2018 11338 37 268
May 12, 2018 12572 41 283
June 30, 2018 13962 44 340
August 22, 2018 14659 45 348
October 30, 2018 15172 45 362
April 30, 2019 18192 53 419
October 30, 2019 21619 60 501
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The analysis of the data presented in Table 2 makes it possible to conclude that the
systematic work on repository filling and the right choice of indexing systems for materials in
search engines (Bing, Google, Yandex, Yahoo, etc.) provide a significant increase in both
bibliographic references and scientific indexes. We would like to note that the “blind” filling of
a repository without a clear indexing policy by search engines will not produce desired results.

For example, the site of the VSPU as of October 2018 had such indexation indicators
(Fig. 5).

v Netpeak Spider (Trial access)
Project  Listof URLs  Settings Crawling Analysis Database Tools Expot Go  Window Help
@ ;up.e:’k e ‘ http://vspu.edu.ua/ ‘ o @ ‘ Run '|
pl er Add URLs Initial URL Pause Restart Tools
‘ Export... H C'Reload | ‘ @ Setsegment... ‘ ‘ Search (Cirl+E)
# Dashboard Al Results (108,103 IR VARSI EReX-:0Y Parameters Reports
‘Y Filter: include Page Type HTML  8.96% URLs | x Reset‘ |® Shaw all columns || € Use as seqment ||| Apply Extended copy Collapse all
Drag a column header here to group by this parameter & AV Sito structure  Seraping
% .n
e e e o ol R
5587 b edu.uafindex php?p=signal: 200 OK text/html; charset=cp1251 5 11ms 5ms Internal (95,106)
5,597 hil; eduuasindex 200 0K text/htm; charset=cp1251 5 15ms 1ms External (1)
» 389 htipy//vspueduua/index.php?p=timetable 200 0K text/html; charset=cp1251 5 28 ms oms Compliant (5,518)
30E btk et s i im s et Naanne P ———— B oy s i Non-compliant (2,082)
G icalized (20)
Info Refresh redirected (27)
2xx HTMLL (5,585)
(3 339
Broken (1,634)
URL edu.ua/index,
4 4 Page Type (§)
Status Code 200 OK HTML (7.199)
Content-Type text/html; charset=cp1251 Redirect (401)
Issues 2 Image (84,833)
Response Time 38ms PDF (5.171)
Content Download Time 0ms XML (63)
Internal PageRank PlainText (628)
Title Bi i it i p poboti JSON (52)
Title Length 64 Other (760)
Description i 4 Protocol (2)
Description Length 45 hitps (26.444)
Allowed in robots.txt TRUE http (72,663)
Meta Robots index, follow »  Host (7)
Canonical URL (NULL) 4 Status Code (10)
Redirects 0 200 OK (96,922)

Fig. 5. Statistics on visiting the VSPU site

Between February 2019 and April 2019 the indexes of the site of our university were
greatly enhanced due to the joint work of university teachers, librarians, specialists of the
information and computing centre, editorial boards of academic journals on filling the
university electronic repository with full-text materials using open source software Dspace,
the Moodle distance education service, the open system of scientific publications OJS (Open
Journal System) created on the basis of the “Public Knowledge Project” under the GNU
General Public License that allows hosting the full-text versions of professional scientific
publications.

The TRANSPARENCY criterion is quite high, despite the fact that the academic staff
started to actively create their accounts in Google Scholar only in 2015. The VSPU profile in
Google Scholar is illustrated in Fig. 6 as of October 2018 and as of October 2019 in Fig. 7.

The rating of each university according to the TRANSPARENCY criterion can greatly
increase if all full-text versions of the materials linked to Google Scholar are posted not only
in the library repository but also on the official site.

Figures 6 and 7 illustrate that VSPU indexes began to increase quite rapidly: from
15221 (in October 2018) to 21619in October 2019) by bibliographic references, the Hirsch
Index (h) increased from 45 to 60, and the 10-index — from 364 to 501 respectively.
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Fig. 6. Google Scholar Profile of the VSPU  Fig. 7. Google Scholar Profile of the VSPU in
in October 2018 October 2019

The EXCELLENCE (or SCHOLAR)criterion. This indicator for our university, as
well as for most of Ukrainian higher educational institutions, is virtually unavailable, since
materials must be included not only in SCOPUS, but also in the 10% of the most cited papers
in respective scientific fields (according to the Scimago Group). Therefore, this indicator with
most Ukrainian universities is lower than the level of the ranking.

4. CONCLUSIONS

The analysis conducted within the scope of the given paper proves that raising
university ranks in the global educational space is a matter of gaining a bigger share of the
highly competitive market for educational services.

Some universities worldwide take global rankings with a dose of scepticism, believing
that it is extremely hard to adequately compare all the diverse data involved in the ranking
procedures. At the same time, the universities, which take global ranking seriously, try hard to
improve their competitive advantage by means of optimising the functioning of their
websites.

By presenting all valid information on the contents and scope of their activities on their
official websites, higher educational establishments appeal to their target audiences.
Unfortunately, some universities misuse the opportunity of communicating important
information via the Internet, resorting to unfair practices of boosting their rankings.

In order to provide for presenting unbiased information about the competitive status of
higher educational establishments, a set of relevant evaluation criteria and indicators has been
developed. The latter include: availability, visibility, transparency (or openness), and
excellence (or scientific character).

To substantiate the significance of webometrics ranking of universities as a marketing
tool, we analysed the functioning of the official website of VSPU.

The results we have received clearly indicate the insufficient level of VSPU presence in
the network. To increase the ratings of the university it is necessary to implement a number of
measures that will improve the indicators of all criteria, namely:
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— it is necessary to provide constant support of the website of the university, its
promotion on the Internet (including registration in search engines). Site administrators
should keep in touch with their university colleagues and establish relationships with friendly
sites in Ukraine and the world over;

— to comprehensively expand the content of the site: to fill it not only with educational,
methodological and scientific information but also to post and index news and administrative
materials in search engines. With this regard it is advisable to post retrospective materials
including historical information, video and photo reports, as well as to convert important non-
electronic resources;

— to encourage the development and deployment of electronic media on the university
website; to regularly post rankings of the academic staff (based on the outcomes their
educational, scientific research and public activities); to present the information on scientific
research work of university subdivisions, etc.

— to integrate professional publications in peer-reviewed journals into the university
website with the help of the Open Journal System;

— to localise the language versions of the official site (English, German, Polish, etc.).
Without full foreign-language versions VSPU is unlikely to advance higher than the 1000™
place in global rankings.

The above measures are meant to increase webometric ranking of VSPU. At the same
time they can provide guidelines for devising efficient marketing campaigns of any
educational establishment striving to expand their market share.
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Anotanis. OdiuiliHui caliT 0CBITHHOTO 3aKJIay, OyAydd CBOEPITHUM «BIKHOM Y CBIiT», HAICXKUTh
JO HaWBXKIMBIMIMX 3ac00IB INPOCYBaHHS HOTo MisUIBHOCTI Ta IOKPAIICHHS KOHKYPEHTHOTO
CTaHOBWINIA HAa PHHKY OCBITHIX mochyr. DYyHKITIOHyBaHHS OQIIIHHOTO CaWTy 3aKiany BHUIIOI
OCBITH CTBOPIOE OCHOBY JUIS VCIIIIHOTO MAapKETHHTY, pemnpe3eHTye (opMar 3B S3KiB 13
TPOMAJCHKICTIO, YCIIIIHICTh SKHUX 3YMOBIIOETbCS HU3KOIW  (akTopiB. IIpencraBiieHHs
HEeyTepeIKeHO0] OMIHKN NPECTHKHOCTI YHIBEPCUTETY Ha MiACTaBi aHali3y pe3yNbTaTiB oDiliiHO
3aTBEPHKCHUX (OPMATBHUX MPOIEAYp Mae BUpIMIaIbHEe 3HAUYCHHS I 3M00yTTS BiAIMOBITHOL
YaCTHHU PUHKY. BeOOMeTpuuHMI PEHTHHT YHIBEPCUTETIB CBITY NpEJCTaBIISE BasliJU30BaHi JaHi,
SKAMH HE MOXYTh 3HEXTyBaTH aHi aJMiHICTparopu odQiuiiHuX BeOcaiTiB, aHi Ti, XTO
3aliKaBJICHUH Y BU3HAYEHHI NPECTMXKHOCTI 3aKjagy BHIIOI OCBiTH. Xo4ya BEOOMETPUYHI paHrH
JESKMMH YHIBEpCHUTETaMH CIIPUAMAIOTBCSI JOCHTH CKENTHYHO, IX BaXXKO IEPEOLIHUTH, KOJIH
HIeTbcss MpO MOKPALIeHHs IMIPKYy HaBYAJIBHOTO 3aKialy Ta YCIHIIIHOIO 3BEPHEHHS 10 HOro
UTBOBOI ayTUTOPIi.

V nmocnimkeHHI MOPYIIYEThCSI TUTAHHS MO0 MPEACTABICHHS MIXHAPOJAHUX PEUTHHTIB 3aKJIajiB
OCBITH Ha iXHIX o(imiifHUX BeOcalTax B AKOCTI €JIEMEHTY MapKETHHTOBOI CTpAaTerii, CIPsIMOBAHO1
Ha MiJBUIICHHS KOHKYPEHTHOI IIepeBaru B riao0aibHOMY OCBITHBOMY TipocTopi. ITimkpecitoeTbes,
10 PaHTH YHIBEPCUTETIB (POPMYIOTHCS Ha TIiICTaBi 3aCTOCYBaHHS HU3KH KPUTEPIiB 1 MOKA3HUKIB, a
TaKOX BHM3HAUEHHS BIANOBIMHUX BEIMYMH. KPUTHKYIOTBCS HEYECHI MPAKTUKK HaJaHHS
HEZOCTOBIPHOT iH(pOpMAIIii 3 METOIO MiABUIIICHHS PEHTHHTY OKpEMHUX 3aKJIadiB OCcBiTH. BimmosinHi
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MOKa3HUKH (IPUCYTHICTh, BHJIUMICTb, IPO30picTh (200 BIAKPHTICTH), JOCKOHANICTH (abo
HAYKOBICTh)) aHAJ3ylOThbCS Ha OCHOBI KiOEPMETPUYHUX JAHMX pE3YJIbTATIB JOCIIKEHb,
OTpUMaHuX 010JIOMETPUIHUMH METOaMH.

ABTOpH pO3pOOMIM psIl PEKOMEHAAIIM IMOAO TOKpAaIIeHHS ePEKTUBHOCTI (YHKIIOHYBaHHS
odiniiHux BeOCalTiB 3aKkiamiB BHIOI OCBiTH. KitouoBHUM € 3miliCHEHHS BCEOIYHOTO BimOOpY,
BepHudikarlii, mpeacTaBIeHHs 1 TOMOBHEHHS 3MicTy BeOcaiTy. HaromomryeTbcss Ha TOMYy, IO
iHdopmarris Ha oQiIiHHOMY CcaiTi 3aKiIaay BHUIIOI OCBITH IMOBUHHA BiJOOpa)KaTH TMOBHHUN CIIEKTP
HaBYAIbHOI, HAYKOBO-IOCIITHOI, aAMIiHICTpPATUBHOI MisIIBHOCTI, Ky 3IIHCHIOE TPO(hecopChKo-
BUKJIQIAIbKUHA CKJIaJ 1 CTYJEHTH. Y CBOEMY IO€JAHAHHI BOHHM CTBOPIOIOTH JJIOBY pEITyTalilo
VHIBEPCHUTETY, CKIQJOBUMH SKOI € IMIJDK, TPECTIDK, PEIMyTallis, COMialbHa BiAMOBIAaIbHICTS,
MapTHEPCHKI Ta JLIOB1 3B’ SI3KNU 3aKiIaly Ta iH.

ABTOpH AUTATBCS BJIACHUM JOCBIZOM i3 peanizaiii BHINE 3raJaHuX 3axoliB y BiHHHIBKOMY
JIep>)KaBHOMY IeIarorivHOMY yHiBepcureTi imeni Muxaitna Komrobuneskoro.

KarouoBi cnoBa: 3aknan ocBity; ainoBa penytauiss 3BO; BeGoMmeTpuuHHI pPEHTHHT; BEOCAMT;
KOHKYPEHTHA TiepeBara; MapKeTHHIOBa KaMIIaHis; IIbOBa ayIUTOPIs.
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AnHoTauusa. OQUIIMANTBHBIN calT 00pa30BaTEIBHOTO YUPEKACHUS SBISIETCS CBOCOOpPAa3HBIM
«OKHOM B MHp» W OTHOCHUTBCA K HambOoyiee CYIIECTBEHHBIM CPEACTBAM MPOJBIKCHHS
JESITEIBHOCTH 3TOTO YYPSKICHHS M YIYYIICHHS €ro KOHKYPEHTHOTO TIIOJIOKCHHSI Ha PBHIHKE
oOpa3oBaTenpHBIX ycayr. Ilpeanaras OCHOBY Ui YCHEIIHOTO MAapKETHHIa, (hyHKIIMOHUPOBAHHE
Oo(HIMAILHOTO CaliTa BBICIIErO y4eOHOrO 3aBEICHHS MPEICTaBIseT co00i Qopmar cmsiseil ¢
00IIECTBEHHOCTBIO, 3()()EKTUBHOCTh KOTOPOTo OOyCiOBNIEeHA psaoM (akropoB. [IpencraBieHue
HETIPE/IB3ATON OLCHKU TPECTHKA YHHUBEPCUTETA Ha OCHOBE aHAlM3a PE3yJIbTATOB O(HIMAIBEHO
YTBEPKIEHHBIX (OPMANBHBIX MPOIECAYp UMEET peIIaloliee 3HAYCHUE sl 3aBOCBaHUS
COOTBETCTBYIOIICH JTOJIM phIHKA. MUPOBOI BEOOMETPUIECKUI PEHTUHT YHHBEPCHUTETOB COJEPIKUT
MOATBEP KIEHHBIC AaHHBIE, KOTOPBIE HE MOTYT OBITh NMPONTHOPHPOBAHBI HU aIMHUHHCTPATOPAMHU
CaifTOB, HA TEMH, KTO 3aMHTEPECOBAH B OINPEICIICHUH MPECTIKA BBICIIETO YUYEOHOTO 3aBEICHUS.
Xors BeOOMETpHYECKHE PAHTH OTACIHHBIMH YHHUBEPCHUTETAMH BOCIPHHHUMAIOTCS JOBOJBHO
CKENTHYECKH, UX TPYIHO MEPEOIeHUTh, KOTAa pedb HAET 00 yIydIIeHHH HUMHIKAa Y9eOHOTO
3aBEJICHHUA 1 YCICITHOTO aleJUTHPOBAHMS K €T0 IIEIeBOI ayIUTOPHH.

B wuccrnenoBanuy MoJHUMAETCST BOMPOC O MPEAOCTABICHUU TAHHBIX MEXIYHAPOIHBIX PEUTHHIOB
Y4eOHBIX 3aBEJICHUN Ha MX O(PHIUAIBHBIX BeO-caliTaX Kak 3JIEMEHTE MapKETUHIOBOW CTPATEIHH,
HANPaBJICHHOW Ha YIYyYIICHHEC KOHKYPECHTHOTO IPEUMYIIECTBA B MHUPOBOM OOpa30BaTEIEHOM
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npoctpancTBe.  [lomuépkuBaeTcs, YTO paHTd  YHHBEPCUTETOB  (QOPMHUPYIOTCA  IyTEM
WCIIOJIb30BAHUSI [IEJIOTO Psijia KPUTCPHUEB U MOKA3aTeINeH, a TAKIKE OMPECIICHHSI COOTBETCTBYIOIIUX
BEJIMUMH. B crarbe KPUTHUKYIOTCS MPELENCHTHl MPEJOCTABICHUS OTACIbHBIMH yYeOHBIMH
3aBeJICHUSIMU HEIOCTOBEPHOW HMHGOPMALMK C LEIbI0 MOBBIIICHUS! COOCTBEHHBIX PEUTHHIOB.
CooTBeTCTBYOIIME MOKa3aTenu (Hajau4due, BHIUMOCTb, TPAHCIAPEHTHOCTh (JIMOO OTKPBITOCTH),
HAYYHOCTb) aHAIM3UPYIOTCS Ha OCHOBE KUOEPMETPHUYECKUX JAHHBIX PE3YJIbTATOB HCCIICAOBAHUM,
MOJIy4SHHBIX yTEM HPUMEHEHHUS] OHOMETPUYECKUX METOOB.

ABTOpBI  pazpaboTanu TepedeHb PEKOMEHMAWH JJIs  YJIydIleHus (QYHKIHMOHUPOBAHUS
opuIMAIBEHBIX BeO-CAaliTOB BBICHIMX YYeOHBIX 3aBeJcHUI. Pemaroimee 3HAYCHHUE UMEET
BCECTOPOHHHI OTOOp, BepudHKauus, NpEICTaBICHUEC W OOHOBJICHUC COJCpXaHUsS BeO-calTa.
MomuépkuBaercs, yto MHGOpMAIWs Ha OQPHUIMATIBHOM CaiTe BBICHICTO YYeOHOrO 3aBEACHUS
JIOJDKHA OTOOpakaTh MOJIHBINA CIIEKTP yYCOHOW, HAYYHO-UCCIICAOBATEIBCKON, aJMHUHUCTPATHBHOMN
JESITEIBHOCTH MPO(ecCOPCKO-MPENOAaBaTEIbCKOr0 COCTaBa U CTYIACHTOB. B COBOKYMHOCTH OHU
TPEJICTABIISIFOT COOOH JEIIOBYIO PEMYTAIMI0 YHUBEPCUTETA, COCTABIISIFOIIUMEI KOTOPOTO SIBIISIFOTCS
pernyTaius, MPEeCTHK, MapTHEPCKHE OTHOIICHHUS, JICTIOBBIE CBS3U YUPESIKACHHS H T.[I.

ABTOpBI  [IEJIITCSL  OMBITOM ~ peaju3ali IEPEUUCICHHBIX MEPONPHATH B BUHHHLIKOM
rOCYAapCTBEHHOM I1€arorn4eckoM yHuBepcuTere nmenu Muxania KoirobuHekoro.

KioueBble ciioBa: yueOHOE 3aBeleHHE; [EJI0Basi PeryTalusl By3a; BeOOMETPUUECKUI PEHTHHT;
Be0-CaiiT; KOHKYPEHTHOE MPEUMYIIECTBO; MAPKETHHIOBAsI KaMIIaHHs; 11eJIeBasi ayIUTOPHSL.
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